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Why Search Matters

$211B total online sales in U.S. in 2006 (Forrester)

61% of the total U.S. population uses a search 
engine (Pew Internet Survey)

Approximately 5B searches per month (comScore)

More than 95% of search is powered by Google, 
Yahoo, Microsoft and Ask (Marketing Sherpa)

$5.5B spent on SEM in 2005 (Merrill Lynch)



Searching for “dog food”

Paid Sponsorships - SEM

Natural Results - SEO



Search Engine Optimization (SEO)

Natural (Organic) 
results that 
appear to the left 
of the page

Success is based 
on…
− Site content
− Site links
− Site design
− Competition
− And persistence



SEO Advice

SEO Tactics
Identify short-list of keywords 
and use them consistently

Avoid key pages with 
dynamically generated text

Limit use of graphics for text 
headlines

Develop good HTML Tags for 
title, description, keywords

Exchange links with Web 
sites using keyword-rich links
− Ex. Learn more about healthy dog 

food

SEO Pro’s
First page listing can drive 
significant traffic

No direct costs with SEO

SEO Con’s
SEO takes time, commitment 
and patience

No guaranteed placement 
or consistent placement



SEO Tools

searchmarketing.yahoo.com
free keyword traffic estimates

adsense.google.com
free related keywords

alexa.com
free site rankings for assessing Web site link partners

seomoz.org
measures page strength based on keywords/links

urltrends.com
tracks search engine positions (free)

webposition.com
tracks (and submits) search engine positions (pay)



Search Engine Marketing (SEM)

Sponsorship text 
ads that appear to 
the 
top/right/bottom 
on the page
Normally 10 
positions per page
Success based 
on…
− Keywords
− Keyword Bids
− Text Ads
− Landing Pages
− Competitors



SEM Advice

SEM Tactics
Create full-list of keywords, 
phrases and misspellings

Monitor average position and 
adjust bids for Top 10 position

Test multiple text ads and 
eliminate ads with low 
click-thru rates

Design landing pages specific 
to top keywords

Track keywords to clicks to 
sales using conversion tracking

SEM Pro’s
Immediate placement in 
desired position, depending on 
budget

Can track online sales directly 
to keywords

SEM Con’s
Direct costs, typically $.10 to $2 
per visitor, depending on 
keyword

Positive ROI can be difficult for 
competitive keywords and/or 
products priced less than $100



SEM Tools

yahoo.com

google.com

msn.com

ask.com

spyfu.com
research advertisers and cost per click

searchenginewatch.com
email advice/conferences

searchenginestrategies.com
email advice/conferences

marketingsherpa.com
email advice/conferences
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